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•  A new model that brings 
together best of both 
academic and journalistic 
worlds 
    

•  International network, 
launched in US October 2014  
 

•  Independent and nonprofit: 
supported by 10 foundations 
and 50 universities 
 

Editors in 
Boston, Atlanta, 
DC, and New 
York 

Pleased to meet you! 
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“We have not just an opportunity, but a responsibility to share 

the knowledge we develop with a wider world that is hungry for 

it. … I encourage members of our community to share 

knowledge beyond the bounds of the academy, whether it be 

with policymakers looking for testimony on a given subject or 

with a public looking for insights.  

--President Ana Mari Cauce,  

 University of Washington  
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“As the president of one of our country’s leading research 
university systems, I believe it is now incumbent on the 
academic community to ensure that the work and voices of 
researchers are front and center in the public square.”  
–Janet Napolitano, President 
University of California 
 
 

Why write for the public? 
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Why write for the public? 

“I share with my fellow presidents the notion that it’s actually a 
responsibility, or even an obligation, of universities to engage 
in public discourse and to share the expertise that we 
accumulate, the knowledge we discover, and the 
understanding we achieve with the public at large.”      
     –Mark Schlissel, President 
      University of Michigan 
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•  Increase the visibility of your research  
 
•  Enhance your reputation and institutional 

prestige 

•  Improve communication skills 

•  Demonstrate public engagement and 
impact of your research and teaching to 
university 

Personal benefits Academic	rigor,	journalistic	flair 



Adding your voice to the discourse 
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Publishing newspapers – 
a risky business 
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In what year did the New York Times 
begin publishing the first modern op-ed 
page? 
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In what year did the New York Times 
begin publishing the first modern op-ed 
page? 

ANSWER: 1970 
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Opinion makes an appearance  

Editorial: Columns representing the 
opinion of the editorial board, unsigned 

Op-eds: Articles that run ’opposite the 
editorial’ – presents an opinion, often to 
counter the official editorial or add new 
perspective 
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Length: 750 words – fits on a 
newspaper page 

 
Copy that is adds a new perspective 
on the news coverage and editorials 
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What editors want 
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Five important questions 

●  What do you know?  

●  What’s unique about your perspective? 

●  Why should we care?  

●  Why now?  

●  Can you cover it in 750 words? 

Ask before you write  
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https://www.compassscicomm.org/ 



Writing a good lede 

•  Start with a one-sentence hook  

–  Timely 

–  Personal 

–  Relatable 

–  Surprise 

–  Inside information 

–  Provocative statement  
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Examples that work 

 
“The 2020 U.S. Census is still two years away, but experts 
and civil rights groups are already disputing the results.” – 
Emily Klancher Merchant, UC Davis 
 
 
“If you haven’t heard by now, the star quarterback for the 

San Francisco 49ers, Colin Kaepernick, refused to stand 
for the national anthem over the weekend.”– Christopher 
Parker, University of Washington 
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Tell us why we should care 
	
• Nutgraf (from nut or kernel): the 
promise of a story or “why we invited 
you to this party.”  
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Anticipate trolls 
	
•  “Yeah, but” paragraph – repeat as 
needed 
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8 – 10 original articles 
daily 

 
Articles average 
800-1,000 words 

The Conversation US – what is it? 
What is TCUS? 
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Who reads TCUS? 

•  Monthly unique visits to site: over half a million  
•  Through republication: ~8-9 million reads per month  
•  Daily TCUS newsletter recipients: 60,000+ 
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What Republishing looks like 
Academic	rigor,	journalistic	flair 



What Republishing looks like 
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•  Online, real-time editor 
•  Shared draft document pre-publication	

Collaborative editorial process 
Academic	rigor,	journalistic	flair 



•  Can have multiple authors 
•  Track changes over time 

Easy revision process 
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Disclosure statement 
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Need author approval to publish 
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Analytics: author dashboard 
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Let’s talk about pitching 	

https://theconversation.com/pitches/new 
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The pitch form goes directly to 
the section editor and is the 
best way to get your pitch seen 

 
Use your university relations 
team! They are here to help 
you craft your pitch 
 
Just 1 way to reach us 
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Where to pitch 



What does 
your research 
contribute to 
the discussion 
about 
something 
that’s in the 
news now?	

 
 

Adding context to the news 
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•  Based on your 
expertise 

•  Sharing 
cutting-edge 
scholarship 
with non-
experts 

•  Could be 
embargoed 
research 

Reporting new research 
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Cutting edge ideas 
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• Pegged to 
recent events	

• Based on 
your expertise	

• Gets reader 
up to speed 

• Can be 
“evergreen”	

 

Explainers 
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Surprising answers to common questions 
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What a discipline can teach about current 

idea / event 

What classics, 
history, 
psychology, 
other humanities 
etc. can teach 
us about 
something today 
teaching 
something new 



What’s it like  
to be a 
scientist? 
 
If you could tell 
America 
anything 
about your job, 
what would it 
be? 

 

Scientists at work 
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• Why now?	

• An ongoing 
trend, an 
event, an 
anniversary? 

Art of the news peg 
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University communications teams are 
often available to:  

 
•  Discuss ideas 

•  Polish copy 

•  Brainstorm which media outlet to 
approach 
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Contact us!  
 

Bryan Keogh 
Senior Editor, Economy & Business 

Bryan.keogh@theconversation.com 
 

Subscribe: https://theconversation.com/us/newsletter 
 

         www.theconversation.com 

 
         @ConversationUS 

 
          facebook.com/theconversationus 


