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The more reliably we can 
anticipate our future social and 
environmental responsibilities, 

the better decisions we can 
make today.

BRENDA GOEHRING
BC HYDRO
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NBS has two regional affiliates in Chile and  
South Africa. 

NBS is guided by our Advisory Board, a group of 
senior leaders in academia and industry who meet 
annually to provide strategic advice on NBS activities.

NBS acknowledges the generous support and 
funding by the Social Sciences and Humanities 
Research Council of Canada, Ivey Business School 
at Western University, l’Université du Québec à 
Montréal and our Leadership Council.

who we are
The Network for Business Sustainability (NBS) is a 
not-for-profit organization that produces authoritative 
resources on important sustainability issues, with 
the goal of changing management practice. We 
unite thousands of researchers and professionals 
worldwide who believe passionately in research-
based practice and practice-based research. 

Our network is powered by a vibrant and engaged 
community of 2,668 managers, 1,069 international 
scholars and 613 university students. They engage in 
NBS events, studies, forums and webinars – putting 
research findings into practice and contributing new 
ideas based on real-life experiences. 

NBS’s main office is in London, Ontario at the  
Ivey Business School (Western University); our 
Montreal office is hosted by the Université du 
Québec à Montréal.

vision mission objectives principles
Vision
We envision a world where enterprises contribute 
to prosperous economies, healthy ecosystems and 
strong communities. 

Mission
NBS enables business sustainability by fostering 
collaboration between research and practice.

Objectives
1. Build Community. We build relationships 

between researchers, managers, policymakers 
and students.

2. Exchange Knowledge. We bring academic and 
industry leaders together to spark new ideas 
about sustainable business practice. We ensure 
different people bring different perspectives.

3. Spur Innovation. Collaboration will lead to  
more innovations. 

Principles
•	 Evidence-based Knowledge and Sound 

Theory. All NBS activities must be grounded in 
evidence and sound theory from academia and 
practice.

•	 High Positive Impact. NBS ensures that each 
of its activities is designed and implemented 
for maximum positive impact on their target 
audience.

•	 Cross Industry and Sectoral Boundaries. NBS 
seeks to break down the silos within and among 
the academic, industry and government sectors 
by encouraging collaboration.

•	 Business-focused. NBS is the first choice for 
businesses seeking knowledge on sustainability 
issues. Our origins in academia have informed 
our activities and provide valuable perspective on 
the unique challenges facing the business sector, 
enabling us to supply best practice methods that 
are specific to the sustainability context.

•	 Practice Sustainability. NBS takes measures to 
ensure the sustainability of its own activities.
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2013 has been a year of substantial growth for NBS as we were thrilled to establish our first two regional 
affiliates in Chile and South Africa.

I was delighted to attend the inaugural NBS South Africa Leadership Council meeting in July. Having led 
five such meetings with the Canadian Leadership Council, I was excited to see how the South African 
meeting would unfold. I was surprised by how similar the challenges were for both Leadership Councils. 
From managing sustainable supply chains and engaging employees in environmental activities, businesses 
in Canada and South Africa face many of the same business challenges. However, the one challenge that 
really stood out as different was the deep interest South African companies expressed in creating a shared 
vision for a sustainable future. 

NBS Chile will be hosting their first leadership council meeting in 2014. I am excited about attending this 
meeting to see how Chilean challenges differ.

This year we produced 74 new articles, reports and guides that will enable business leaders to make 
the right decisions for their organization’s sustainability needs. WIth funding from TD Bank Group, NBS 
developed an online resource for small businesses that identifies the actions to take to help their bottom 
line — and society.  Our Thought Leadership Blog, which features insights on sustainability issues from 
academic and industry experts, continues to be a popular resource on our website. 

I am also extremely proud of the two research projects that stemmed from our 2012 Leadership Council 
meeting. These two systematic reviews focus on the topics of sustainability through partnerships and civic 
dialogue. Collaboration and open dialogue are keys for unlocking sustainability and these two reports are 
useful resources for companies who see the value in working with other sectors to solve sustainability 
challenges.

Our councils continue to add important insights into the sustainability discussion. The Embedding 
Sustainability Working Group continues to be an illuminating experience for the participant companies. An 
updated version of the interactive “culture wheel” and forthcoming best practice guide will be essential tools 
for businesses looking to incorporate sustainability in their organization’s culture.

2014 will be an exciting year for NBS as we continue to work with our various councils and regional affilates 
to identify the sustainability issues and needs of businesses around the globe. 

Tima Bansal
Executive Director, NBS

executive director’s message
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NBS regional affiliates
NBS believes that sourcing local knowledge and 
sharing it worldwide will help create innovative and 
sustainable models.

In 2013, NBS established its first two regional 
affiliates: NBS South Africa and NBS Chile.

NBS regional affiliates are groups of researchers and 
practitioners that convene under the NBS mission to 
enable sustainable business through collaboration 
between research and practice. They are managed 
independently but meet the same standards of 
rigorous content and good governance for which 
NBS is known. As NBS expands globally, regional 
affiliates will fulfill a critical role helping convene 
and co-create knowledge within a variety of local 
languages and contexts. 

community

NBS Chile
As Chile’s economy progresses, the need to 
address pressing sustainability issues becomes 
greater. NBS Chile will work towards addressing 
these sustainability challenges to build considerable 
business and academic resources in the region.

NBS Chile is housed at the Universidad Adolfo 
Ibáñez (UAI)’s Centre for Business Sustainability and 
is led by Pablo Muñoz, Professor of Entrepreneurship 
and Sustainability at the UAI Business School.

NBS Chile’s Leadership Council will convene Chilean 
business leaders across key sectors annually to 
identify their sustainability challenges as an input to 
research. Their first meeting will take place in 2014  
at the UAI campus in Viña del Mar, Chile. 

“ Being part of NBS represents a major 
opportunity to engage with firms on 
conducting collaborative research and 
disseminating knowledge on how to 
resolve sustainability challenges.”

   Pablo Rodrigo
  Professor of Strategy and Sustainability and 
  Head of Research at NBS Chile
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The Value of Vision:  
Sustainability Challenges  
for South African 
Businesses in 2013
The South African Leadership Council met in July 
2013 to identify the most pressing challenges 
their organizations face in achieving sustainable 
development – both inside their companies and 
in broader society. In a one-day roundtable, 
these leaders identified eight sustainability issues 
associated with important knowledge gaps.

This inaugural meeting provided new and 
surprising insights from South African business. 
While some challenges mirrored ones previously 
identified by NBS’s Canadian Leadership Coucil, 
one challenge stood out as different: creating a 
shared vision for a sustainable future. 

The two top challenges – valuing social capital 
and societal visioning – have been commissioned 
by NBS: SA to be systematically reviewed. Look 
for those research reports to be released in  
fall 2014. 

NBS South Africa
NBS South Africa (NBS: SA) is a collaborative 
partnership between the Gordon Institute of 
Business Science (GIBS) at the University of 
Pretoria (Johannesburg) and the Graduate School 
of Business (GSB) at the University of Cape Town.

NBS: SA aims to address business sustainability 
issues within the South African context to better 
use and build the considerable business and 
academic resources in the region. The initial focus 
of this affiliate will be on South Africa, though 
an expansion of scope to the southern African 
region will be considered in due course. 2013 
was a busy first year for NBS: SA. Not only did 
they set up operations but they also focused on 
establishing its Leadership Council and convening 
their first annual meeting. 
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Gordon Lambert (Chair)
Vice President, Sustainable 
Development, Suncor Energy Inc

Tima Bansal (Ex Officio)
Executive Director, Network 
for Business Sustainability

Vanessa Burbano
PhD candidate, Anderson School 
of Management, UCLA

Karen Clarke-Whistler
Chief Environment Officer,
TD Bank Group

Peggy Cunningham
Dean, Faculty of Management
Dalhousie University

Robert G. Eccles
Professor of Management 
Practice, 
Harvard Business School

Bob Hamilton
Deputy Minister, 
Environment Canada

Stuart L. Hart
S.C. Johnson Chair in 
Sustainable Global Enterprise,
Cornell University

Michael Jantzi
Chief Executive Officer, 
Jantzi-Sustainalytics

Avrim Lazar
Consultant, Exco2

James Lopez
President and CEO, 
Tembec Inc.

David McLaughlin
Past President and CEO, National 
Round Table on the Environment 
and the Economy

Marc Paquin
Co-Founder and CEO,
Unisféra International Centre

Nicholas Parker
Chairman, Cleantech Group LLC; 
Parker Venture Management Inc.

Sanjay Sharma
Dean, School of Business 
Administration,  
University of Vermont

Carol Stephenson
Former Dean, Ivey Business 
School, Western University

Marie-France Turcotte 
(Ex Officio)
Director, Montreal Office, 
Network for Business 
Sustainability

James P. Walsh
Gerald and Esther Carey 
Professor of Business 
Administration, Stephen M. 
Ross School of Business, 
University of Michigan

Ed Whittingham
Executive Director,  
The Pembina Institute

staff
NBS’s team consists of many dedicated and passionate individuals in Canada and across the globe. NBS 
recognizes all the individuals who were a part of the NBS team in 2013.

advisory board
NBS’s advisory board is composed of academic leaders and industry visionaries who provide strategic 
guidance on all aspects of NBS.  

Tima Bansal
Executive Director

Ahmed Amlani
Research Assistant, 
Embedding Sustainability 
Working Group

Stephanie Bertels
Director, Embedding
Sustainability Working Group

Pamela Carpio
Manager, Montreal Office

Alexandra Cooperman
Research Assistant, 
Embedding Sustainability 
Working Group

Gareth Everard
Communications Assistant - 
Student Intern

Kristy Faccer
Knowledge Advisor, 
NBS South Africa

Céline Fiorrucci 
Manager, Montreal Office

Maya Fischhoff
Knowledge Manager

Tara Hadler
Project Coordinator

Ralph Hamann
Academic Director, 
NBS South Africa

Chelsea Hicks
Project Coordinator

Jessica Kilcoyne
Communications Coordinator

Pamela Laughland
Managing Director

Pablo Muñoz 
Academic Director, NBS Chile

Jean-François Parenteau
Manager, Montreal Office

Sep Pashang 
Sustainability Centres 
Community Facilitator - Student 
Intern

Pablo Rodrigo
Head of Research, NBS Chile

Anthea Rowe
Manager, Content Development

Jess Schulschenk 
Director of Strategic 
Partnerships, NBS South Africa

Barb Steele
Director, Strategic Partnerships

Claire Thwaits 
Managing Director, 
NBS South Africa

Marie-France Turcotte 
Director, Montreal Office

Lauren Turner 
Writer - Student Intern

Kate Whitfield 
Operations Coordinator
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An exclusive group of non-competing organizations, 
NBS’s Leadership Council meets annually to identify 
the top sustainability challenges for Canadian 
business. Those challenges de�ne our research 
priorities each year. 

The council met in September for a one-day 
roundtable facilitated by Tima Bansal to share their 
sustainability successes and challenges. 

Following the meeting, NBS published the report 
“Simplying Complexity: The 8 Sustainability 
Challenges for Canadian Business in 2014” in 
partnership with Deloitte.

leadership council
Research is underway on the top challenge “How 
can businesses act for tomorrow today?” and the 
�ndings will be published in fall 2014.

The Leadership Council also asked NBS to assess 
the effectiveness of our 14 systematic reviews to 
date. This programmatic evaluation will examine 
how effectively we are bridging the gap between 
research and practice. 

This year, we were pleased to welcome 3M, 
Target Canada and Westport Innovations to the 
Leadership Council. 

The June and October meetings featured inspiring 
talks from Bob Willard and Barbara Gray respectively.

In 2013, the IAC collaborated on the development of 
tools and resources to support the sustainability needs 
of their members:
1. A tool called How to Make Money by Going Green 

that identi�es actions small businesses can take 
that will help their bottom line — and society.

2. A 4-page guide that addresses how companies 
can innovate to become �nancially, environmentally 
and socially sustainable.

industry association council
The Industry Association Council (IAC) is an inititative 
established by NBS to advance the sustainability 
agenda in Canada. The IAC is composed of 
committed leaders dedicated to supporting the 
sustainable business practices of their members. 

The IAC met three times in 2013 to discuss priorities 
and objectives for the coming months. In conjunction 
with their February meeting, a special session on 
Harnessing the Power of the Collective towards 
Sustainability was held and featured speakers Avrim 
Lazar (Forest Products Association of Canada) and 
Gord Lambert (Suncor Energy). 
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This three-year project (established in 2012) 
leverages the systematic review “Embedding 
Sustainability in Organizational Culture” to create 
a new working group of progressive companies 
interested in embedding sustainability. 

Led by Stephanie Bertels of the Beedie School of 
Business at Simon Fraser University and Jennifer 
Howard-Grenville of the Lundquist College of 
Business at the University of Oregon, the work 
is based around the framework developed in the 
Embedding Sustainability systematic review and 
involves collecting data to assess where participant 
companies stand on each of the practices on the 
wheel, as well as further re�ning the wheel and 
establishing pathways and connections.

embedding sustainability 
working group

The �rst general meeting was held In Vancouver in 
April, where participant companies reviewed the 
�rst round of research and the assessment of their 
progress towards embedding sustainability. 

The project is on track to generate signi�cant 
contributions to our knowledge in the area of 
embedding sustainability and we will share insights 
as they emerge over time. Publicly available tools and 
resources are planned for release at later stages in 
the project.

For the second consecutive year, representatives 
of the council met to discuss the top sustainability 
challenges facing SMEs. The �nal list of eight 
challenges were published in the annual SME 
Challenges report. This year the challenges 
re�ected two major concerns: to improve 
organizational performance and to improve 
integration into society. As such, they strike 
a balance between the pillars of sustainable 
development, innovation and business continuity.

sme council
NBS’s Small- and Medium-sized Enterprise (SME) 
council is a unique initiative driven by NBS’s  
Montreal of�ce. 

The council is modeled after NBS’s Leadership 
Council and consists of 16 private-sector, non-
pro�t and government representatives of small- and 
medium-sized organizations from across Quebec. 
Each organization represents a distinct sector and 
is recognized for its leadership in environmental and 
social responsibility.
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NBS also hosted a webinar series in the summer 
on embedding sustainability in teaching in 
the following disciplines: strategy, operations, 
marketing and finance/accounting. 

NBS thanks Great-West Life, London Life and 
Canada Life for their financial support of the 
workshop and our online community. 

sustainability centres community
Hundreds of sustainability centres at business schools 
around the world are dedicated to helping create a 
more sustainable business model. These centres 
teach, conduct research and work with industry to 
make social and environmental change.

In 2012, NBS created an online community to 
encourage collaboration across centres. In 2013, the 
community had grown to 80 member centres from 24 
countries around the globe.

In 2013, NBS hosted two webinars for the community 
that focused on collaborative research and 
embedding sustainability in core business curricula. 

Tima Bansal
Ivey Business School
Western University

Stephanie Bertels
Beedie School of Business
Simon Fraser University

Robert Klassen
Ivey Business School
Western University

John Peloza
College of Business
Florida State University

Laura Spence
Royal Holloway
University of London

Remi Trudel
Boston University School  
of Management

Marie-France Turcotte
School of Management
Université du Québec à Montréal

The Sustainabiility Centres Community Includes 80 Centres from more than 24 Countries

topic editors

5 or more Centres

2-4 Centres

1 Centre

NBS has seven Topic Editors, each of whom is an academic leader in his or her field. In 2013, the Topic 
Editors continued to identify the most important recent research for NBS to share with subscribers and 
provided intellectual direction to NBS research projects.



building knowledge
NBS expanded its online resources in 2013 with 74 new articles, guides and reports. 

2
SySTEMATIC 

REVIEWS

2
ExECUTIVE 
REPORTS

9
THOUGHT 

LEADERSHIP 
BLOG POSTS

23
RESEARCH 
INSIGHTS

27
GUIDES  

AND TOOLS

Systematic  
Reviews

Comprehensive 
reviews of the 
best research to 
date on topics 
that matter to 
business.

Executive
Reports

Condensed 
versions of 
the systematic 
reviews, 
designed 
for business 
leaders.

Guides  
and tools

Practical tools 
based on the 
systematic 
reviews to help 
business leaders 
plan or assess 
sustainability 
programs.

Research 
Insights

One-page 
summaries 
of important 
research articles 
published since 
the systematic 
reviews’ release.

Thought 
Leadership 
Blogs

Opinion 
entries written 
by leading 
academics for 
discussion and 
informational 
purposes.

Feature 
Articles

Articles written 
by leading 
academics 
on the top 
sustainability 
issues identifiied 
by business 
leaders. 

11
FEATURE 
ARTICLES



Sustainability through 
Partnerships

What best practices enable firms to 
collaborate with other organizations to 
advance sustainable business?

Collaboration is one of the keys for unlocking 
sustainability, with leaders from all sectors of society 
agreeing that solving environmental and social 
challenges requires unparalleled cooperation.

This report provides authoritative guidance to best 
practices for multi-sector partnerships. The authors, 
Dr. Barbara Gray and Ms. Jenna Stites, reviewed 
more than 275 publications to develop a model  
of four factors affecting partnership outcomes: 
drivers, motivations, partner characteristics and 
process issues.

How to Engage in Civic 
Dialogue

How can businesses help citizens become 
informed, inspired and engaged in a national 
dialogue about sustainability?

Greater progress on sustainability is needed and 
can be achieved through civic dialogue. Business 
historically has played little role in civic dialogues, but 
can make a major contribution. Civic dialogue can be 
an important tool for business, creating business value 
and complementing other forms of public engagement, 
such as stakeholder engagement and multi-sector 
partnerships.

Civic dialogues are facilitated discussions that build 
broad-based consensus and commitment around 
issues that are complex and controversial. Dialogues 
can involve citizens, businesses, governments and 
other organizations. They represent democratic  
change, establishing a mandate for action through 
citizen involvement.

This project represents an innovative collaboration 
between research and practice. Researcher Dr. Thomas 
Webler summarized the best academic and practical 
research available on civic engagement. A working 
session of leaders from the business, non-profit and 
academic communities provided extensive feedback, 
which Dr. Webler incorporated into the final documents.

Each year NBS’s Leadership Council identifies the top sustainabiilty challenges facing Canadian business. In 
2012, two were selected to be systematically reviewed by leading academics in the field. The resulting reviews 
(and executive reports) were released in 2013.

2013 knowledge products
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“Greening Is Not Enough”: 4 Steps to Corporate 
Leadership on Climate Change — Michael Toffel 
(Harvard Business School) and Auden Schendler 
(Aspen Skiing Company)

Fire Ants, Kinkajous and Pipelines: How Business 
Can Partner for Biodiversity — Francisco Dallmeier 
(Smithsonian Institution)

Top 10 Research Insights Published in 2013 

NBS’s one-page Research Insights provide snapshots of the latest, most credible academic research on  
key sustainability topics. Leading researchers identify the most significant articles on management. These 
articles are then distilled into plain-language summaries highlighting the key contributions and takeaways  
for managers. These were the most popular Research Insights of 2013. 

1. Sustainable Marketing vs. Hard-Wired Human Behaviour Vladas Griskevicius and colleagues 
(University of Minnesota)

2. CSR Pays When You Bake it In or Ignore it Completely Michael Barnett (Rutgers University) and 
Robert Salomon (New york University)

3. How to Design Sustainable Products Charles Colby (University of Montreal)
4. How Eco-Consumers Undermine Green Products ying-Ching Lin (National Dong Hwa University)  

and Chiu-chi Angela Chang (Central Michigan University)
5. Satisfied Employees Boost Your Stock Price Alex Edmans and colleagues (University of Pennsylvania)
6. CSR Provides “Reputation Insurance” when Products Fails Jill Klein (INSEAD) and Niraj Dawar 

(Western University)
7. Reward Honesty, Not Performance, of Suppliers Erica Plambeck and colleagues (Stanford University)
8. Why Spending CSR Budget to Target Customers is a Mistake Anne-Sophie Binniger and Isabelle 

Robert (Reims Management School)
9. Being Pals with the Boss Is Bad for Your Health Peter Hasle and colleagues (Denmark’s National 

Research Center for the Working Environment)
10. Why the Ethical iPod is a Branding Mistake Ine Ahonkhai and colleagues (Cranfield School  

of Management)

Real Collaboration Takes More than Meetings 
and PowerPoints — Peter Senge (Massachusetts 
Institute of Technology)

Making Systems Thinking More Than a Slogan 
— John Sterman (Massachusetts Institute of 
Technology) 

2015 Will Bring “Sweeping Changes” to Capital 
Markets — Bob Willard, Author and Speaker

Thought Leadership Blog
NBS Thought Leaders offer guidance on sustainable business models for the 21st century. Thought Leaders are 
leading academics and practitioners: world experts on sustainability issues. The most popular posts of 2013 were:
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How to Make Money by 
Going Green
In this economy, every business needs an edge. 
An online guide called How to Make Money by 
Going Green identi�es actions small businesses can 
take that will help their bottom line — and society. 
Businesses can cut costs, motivate employees, 
enhance reputation and increase sales — while 
helping the environment, employees, the community 
and other key stakeholders. The guide provides: 
payback of different sustainability actions, guidance 
on how to take action and success stories from other 
businesses. The resource was developed by NBS 
and is funded by TD Bank Group.

How to Drive Innovation
With the guidance of the Industry Association 
Council, NBS developed a four-page guide that 
addresses how companies can innovate to become 
�nancially, environmentally and socially sustainable.
The guide outlines the four rules to unlock any 
company’s innovation potential.

Feature Articles

NBS regularly spotlights key sustainability issues for 
business leaders. These issues have been identi�ed by 
NBS’s Leadership Council as a top challenge facing 
Canadian business.

These articles are written by leading academics in their 
�eld and are a well favoured resource on nbs.net. Some 
of the popular articles in 2013 include:

Three Reasons Job Seekers Prefer  
Sustainable Companies

Dr. David Jones of the University of Vermont’s School 
of Business Administration and Dr. Chelsea Willness of 
the University of Saskatchewan’s Edwards School of 
Business identify three ways that companies can use 
sustainability initiatives to draw the best employees.

The Growing Authority of Indigenous Communities 
(And What it Means for Companies)

Dr. Ben Bradshaw of the University of Guelph 
identi�es a path toward positive engagement between 
businesses and indigenous communities. Dr. Bradshaw 
draws on two decades of work on company-
community relations in Canada’s mining sector.

Weathering the Storm: 4 Steps to Prepare your 
Company for Climate Change

Dr. Jonatan Pinkse of Grenoble École de Management 
and Ms. Federica Gasbarro of Sant’Anna School of 
Advanced Studies identify four steps businesses can 
take to prepare for an era of extreme events.
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events
Harnessing the Power of 
the Collective Towards 
Sustainability

February 21, 2013

In conjunction with NBS’s Industry Association 
Council (IAC) meeting, a public meeting was held in 
Ottawa to inspire collective action on sustainability. 
40 representatives from business, government, 
NGOs and industry associations heard from keynote 
speakers Avrim Lazar (Past President and CEO, 
Forest Products Association of Canada) and Gord 
Lambert (Vice President, Sustainable Development, 
Suncor Energy Inc.). Moderated by Tima Bansal, 
Avrim shared his experience on utilizing the power 
of networks to advance sustainability and Gord 
discussed his experience and involvement with 
Canada’s Oil Sands Innovation Alliance (COSIA). 

Webinar: Research Findings 
on the Business Case for 
Sustainability

July 11 & 23, 2013

Hosted and facilitated by NBS, the webinar featured 
NBS Topic Editor John Peloza as he reviewed 
research findings on the relationship between CSR 
and financial performance. Participants learned 
valuable research insights to how sustainability can 
boost employee engagement and productivity, and 
when it costs and it starts to pay off. 

How Business Can Engage 
Canadians in Sustainability 
through Civic Dialogue

September 23, 2013

NBS held a working session to build on a draft report 
developed by Tom Webler. Experts on civic dialogue 
joined leaders from business, government, NGOs 
and academia to identify how business can engage 
Canadians in sustainability through civic dialogue. 
Graphic illustrator Jennifer Shepherd captured the 
day’s discussion in images and words.
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 DATE  EVENT WHAT WAS PRESENTED ATTENDEES

 

February 19 Conference Board of Canada Innovation 
Summit

Pam Laughland and Debbie Baxter (Leadership Council 
representative from LoyaltyOne) presented NBS’s model

100

February 21 Harnessing the Power of the Collective Towards 
Sustainability (in conjunction with NBS’s IAC 
meeting)

Advisory Board member Avrim Lazar and Board Chair Gord 
Lambert presented on leading industry-wide sustainability 
practices

40

February 23 Industry Canada presentation Pam Laughland presented the innovatiion research 30

March 20-21 Syracuse University presentation Tima Bansal presented NBS’s model and the innovation 
research

60

March 21 Canadian Electricity subcommittee meeting Barb Steele presented the innovation and social change 
research

18

March 26 Canadian Electricity innovation workshop Barb Steele presented the innovation research 45

April 4 3M Technical Achievement Day Tima Bansal was the keynote speaker who presented the 
innovation research

150

April 10 & 16 Webinar: Best Practices for Companies to Drive 
Social Change

NBS hosted and Ute Stephan presented the social change 
research

170

April 22 Canadian Office Products Association Maya Fischhoff presented the social change research 50

April 22-23 NBS Embedding Sustainability Working Group 
Meeting

Barb Steele presented the innovation and social change 
research

22

May 7 St Mikes College Employee Engagement 
Session

Barb Steele presented the organizational culture research 18

May 8 & 15 Webinar: Innovating for Sustainability NBS hosted and Richard Adams presented the innovation 
research

287

June 7 Macromarketing Conference Pam Laughland presented on embedding sustainability into 
teaching

40

June 11 Accelerate Collaboration: TNS Conference Barb Steele presented the culture research 200

June 13 PMAC Conference Barb Steele moderated a panel on sustainable supply chains 100

July 11 & 23 Webinar: Research Findings on the Business 
Case for Sustainability

NBS hosted and John Peloza presented research on how to 
make the case for business sustainability

345

July 19 University of Capetown Tima Bansal presented the launch of NBS South Africa 100

July 24 - 
August 21

Webinar: Embedding Sustainability in Teaching NBS hosted four webinars on embedding sustainability in the 
following disciplines: operations, strategy, finance/accounting 
and marketing

172

September 17 Presentation to Deputy Ministers on innovaton Marie-France Turcotte presented the innovation research 20

September 18 Roundtable on Multi-Stakeholder 
Collaborations

NBS presented the draft report on multi-stakeholder 
collaborations

15

September 23 Working Session: How Business Can Engage 
Canadians in Sustainability Through Civic 
Dialogue

NBS hosted and Barb Steele moderated a panel on civic 
dialogue

60

October 1 Bloom Sustainability Applied Barb Steele moderated a panel on Canada’s chemistry 
industry’s commitment to sustainability

30

October 22 Conference Board of Canada, BSN and 
Community Investment Roundtables

Tima Bansal presented the multi-stakeholder collaboration 
research

50

November 21 INSME Webinar Pam Laughland presented the innovation research 60

December 3 Webinar: Optimize Partnerships to Advance 
Sustainable Business

NBS hosted and Barbara Gray presented the multi-stakeholder 
partnership research

139

December 3-4 Forum Unisféra Marie-France Turcotte presented the innovation research 100

December 17 Food Waste Working Group Barb Steele presented the food waste research 40

NBS Staff Spoke at 33 Events – Reaching More than 2,000 People



impact

Website

We continue to work on making impactful changes 
to our website to allow for a better user experience. 

A more intuitive website with engaging and diverse 
content added weekly has contributed to the 
increase in nbs.net’s web visitors and now over 
4,300 subscribers to our e-newsletter.

NBS continues to make great strides in the impact we are having 
with our councils, subscribers, web visitors and general public.

Social Media

As an integral part of outreach and engagement, 
NBS continues to evolve and grow our social 
media platforms (Twitter, Facebook and LinkedIn). 
In 2013, NBS’s French-language Facebook page 
continues to garner new likes, while the NBS 
English-language Twitter continues to grow in 
followers. 
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Media

Our reports and publications have garnered 
attention from various national and international 
media outlets. Here are some highlights from 2013:

Ford, Whirlpool Join Growing List of Cross-Sector 
Collaborations - GreenBiz (February 6, 2013)

Resequencing Corporate DNA - Alternatives 
Journal (March 2013)

Sustainability Network Signs Deal - Business Day 
(July 9, 2013)

Best Case Scenario - Business London 
Magazine (October 2013)

Want Consumers to Be More Sustainable? 
Show Them the Money - GreenBiz 
(October 31, 2013)

Top 8 Challenges Facing South African 
Business in 2013- SA Business Index 
(November 3, 2013)
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Sustainability cannot reside 
in a siloed CSR department. 
The business case for 
sustainability has to be 
made across the entire 
organization and built into 
organizational strategy.
KAREN CLARKE-WHISTLER
TD BANK GROUP
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